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LEGAL STUFF 
 
Names of people, trademarks, company names, brand names & service 
marks are the property of their respective owners and are used in editorial 
commentary as permitted under constitutional law. 
 
Andrew Williams has made his best efforts to produce a high quality & 
informative document.  He makes no representation or warranties of any kind 
with regards to completeness or accuracy of the information within the book.  
The entire contents are ideas, thoughts & opinions expressed solely by the 
author after years of research into the workings of the search engines. The 
author and publisher shall in no event be held liable for any loss or other 
damages caused by the use and misuse of or inability to use any or all of the 
information described in this book.   
 
By using the information in this book, you agree to do so entirely at your own 
risk. 
 
The contents of this document are protected by world wide copyright treaties 
and may not be reprinted, copied, redistributed, transmitted, hosted, displayed 
or stored electronically without express written permission of Andrew J 
Williams.  All rights reserved World Wide. 

 
 

 2009 Andrew J. Williams 
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Notes about symbols used in this 
book: 

 
 
 
This symbol is used for a side note.  They often provide 
useful insights into the strategy/tool or idea being 
discussed. 
 
 
 

 

 This symbol is used to mark tips.  These are 
valuable snippets of information. 
 

 
 

 
 This is the Worksheet symbol.  It is displayed 
whenever there is a worksheet rat the back of the 
book that you can use for carrying out the 
procedure. 
 

 
 
 

 

This is the icon representing an idea.  These are things that 
you should think about as you build your sites. 

 

 

 

 
This icon represents a video to watch. 
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Further Reading on my Websites 
 
ezSEO News ï Home of my free weekly ezSEO Newsletter 
 
 
Affiliate Minder ï Tip, advice and tutorials in all aspects of Internet Marketing.  
There is a growing number of Wordpress Tutorials. 
 
 
I.M. Prodigy ï Currently hosts two Wordpress Courses.   
Wordpress for Affiliate Sites is a course that shows every step in the 
building of an actual affiliate site.  Watch over my shoulder.   
Also available is the HTML to Wordpress course, which again allows you to 
watch over my should every step as I convert an old HTML site to Wordpress, 
WITHOUT losing any rankings. 
 
 
Keyword Research Lab ï Home of KRA Pro, the ultimate keyword 
manipulation and LSI software. 
 
 
Creating Fat Content Course ï The course you are reading now shows how to 
create ñFat affiliate sitesò.  The Creating Fat Content Course is the ideal 
companion, as it shows how to create ñFat Contentò for your site. 
 
 
Web Content Studio ï Article Studio offering an easy way to theme your 
content, including advanced LSI keyword generator. 
 
D.I.G. ï My Datafeed Software.  A different approach to datafeeds for those 
who build quality, ñfatò affiliate sites. 

http://ezseonews.com/
http://affiliate-minder.com/
http://improdigy.com/
http://www.keywordresearchlab.com/
http://creatingfatcontent.com/
http://webcontentstudio.com/
http://ezseonews.com/datafeedsoftware
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Introduction 
 
 
Back in 2006 I wrote a book called Creating Fat Affiliate Sites.  That book was 
downloaded by thousands of people and taught readers how to build websites 
that added value to the internet.  Because these sites were built on ñfatò 
concepts, most are probably still online today and ranking well. 
 
However, a lot has happened in the last three years and I felt it was time for a 
major update.  While the search engines are still rewarding ñFatò content like 
they did 3 years ago, there are a few SEO considerations I felt you should be 
updated on.   
 
Also, some of the tools I recommended back in 2006 are now either not 
recommended, or have been replaced with better tools that do more, or at 
least do the same thing better.   
 
e.g. For the web site editor, the original Fat Affiliate Sites Course did not 
specifically recommend one tool over another.  That was left up to the reader 
to choose.  For this major update, I am recommending one site building tool ï 
Wordpress. 
 
Wordpress has grown in reputation and stature, and I personally have almost 
completely switched over to using Wordpress for building my own affiliate 
sites.  This course will therefore place a heavy bias on using Wordpress as 
the site builder.   
 
The original Fat Affiliate Sites eBook has been brought right up to date with 
this release of ñAffiliate Site Blueprintò. 
 
The original manual was 170+ pages.   
 
The sheer size of it was a major stumbling block for some people, who just 
found it too big to print, and too daunting to use, so I wanted to make this 
book shorter.  If you look at the page numbers at the bottom, you see I failed.  
Well kind of...  In this book, I have decided to try something different.   
 
I have replaced large chunks of text with a single video you can watch.  
However, since I know a lot of people prefer to read rather than watch a 
video, I also left the text in place.   
 
These videos are sprinkled throughout the book, and hopefully make the 
manual easier to use.  When you see a video icon, click it to open the video in 
your web browser.  The text that the video replaces is inside a box (with the 
video icon), so you can ignore that text if you want to. 
 
Letôs get on... 
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Google Approval Test: 
 
Would Google approve of this tool, 
service or technique, and would I 
happily show Matt Cutts (a Google 
Engineer) a page or a site that uses 
this tool, service or technique. 

 

 

The idea behind ñFat Affiliate Sitesò 
 
Let me start by saying one basic truth: 
 
If you rely on free Google traffic, you have to follow Googleôs rules. 
I have heard a lot of bullish people in my time saying ñI donôt care what 
Google want, Iôll do things my wayò, or ñso what if Google donôt like this, I can 
do it my way if I want toò.  That sort of thing.  Do you know what?  The sites 
these people build donôt last in Google, meaning they have to continually find 
new ways to beat the Google system.   
 
My advice is simple.   
 
Give Google what they want, and you can work with them, not against them. 
Over the years I have seen a lot of new products come and go, and every 
time someone contacts me to review their product, I give it what I call the 
ñGoogle Approval testò. 
The test is simple. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
So what does Google want from an affiliate site? 
 
Well let me tell you what Google does not want.   

 
Google does not want ñthinò affiliate sites!
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1. Avoid Being a Thin Affiliate 
 
 
OK, so what's all this about thin affiliates? 
 
In a "leaked" document reportedly coming from Google, the big G gave 
guidelines to human spam-busters on how to classify affiliate sites as thin or 
not.   
 
A "thin affiliate" is basically one that creates pages with the sole intention of 
ranking well and directing traffic to an affiliated merchant site, without adding 
anything unique to the World Wide Web.   
 
It seems that the algorithms at Google HQ are no longer the only ranking 
factors involved in where your pages end up in the search results.  Now, 
human beings are scouring the Internet looking for sites to penalise. 
 
Here is the report: 
 
http://www.searchbistro.com/spamguide.doc 
 
(If you get asked for a username and password, just cancel twice, and the 
document should show up). 
 
 
 
 

Google Report Analyzed 
 
 
Some have called it a hoax, others have seen it as the end of affiliate 
marketing, but if you actually read this report, you will hopefully see what I 
see: 
 
(a) Affiliate sites are here to stay 
(b) If you do things right, you will end up with less competition from other 
affiliate marketers (since so many will ignore this report and continue to churn 
out thin sites created with little or no focus on the visitor). 
 
This report was apparently given out to people chosen to work for "Google's 
spam department" as "Raters" - maybe they should be called ratters ;o).   
 
That's right, Google apparently has hired people around the world to do web 
searches, look at the results in Google, and identify those sites that Google 
should penalize for Spam.   
 

http://www.searchbistro.com/spamguide.doc


12 

With Google doing such weird stuff lately, and some affiliate sites 
disappearing without trace, things are starting to make sense. 
 
This "leaked" report details what the raters should look out for, what to label 
as spam, and what not to label as spam.  I am sure that you agree, whether 
this document is real or not, it is certainly something we should all look at 
carefully. 
 
Below, I have highlighted the main points of the report.  I hope to show you 
exactly what you need to do to stay on the right side of these "Raters" and of 
course Google itself. 
 
Before we begin, I just want to say that I don't think any of this is new.  I think 
that what Google is trying to achieve here is what they have always tried to 
achieve - relevant results without spam.  I think that Google's filters only go so 
far, and Google realise this.  There is nothing as reliable as a human for 
determining quality, so hiring people to search out spam was the next logical 
step forward. 
 
OK, let's look the main points. 
 

(a) the first thing Google instructs its raters to do is read and learn the 
Google Webmaster Guidelines.   

 
You can read the full guidelines here: 
 
http://www.google.com/webmasters/guidelines.html 
 
Letôs have a quick look and see what Google have to say about what makes a 
site good. 

 

Summary of Googleôs Webmaster Guidelines 

 
Under the section Design and Content Guidelines, there are some useful tips 
on how you link the pages of your site together. 
 
GOOGLE: "Make a site with a clear hierarchy and text links. Every page 
should be reachable from at least one static text link." 
 
This should make sense.  If a page has no links to it, the search engines 
cannot find it.  In addition, links pointing to pages help that page rank well 
(because of the influence of link text).   
 
 
GOOGLE: "Offer a site map to your users with links that point to the important 
parts of your site. If the site map is larger than 100 or so links, you may want 
to break the site map into separate pages."  
 

http://www.google.com/webmasters/guidelines.html
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A sitemap is there to help users, but the search engines use them to find new 
pages.  When you add a new page to your site, add a link on the sitemap, and 
the search engines will find it.  If you want the spiders coming back to your 
sitemap frequently, consider adding an RSS feed to your sitemap.  Last week 
I mentioned some software that makes adding a feed to your site very simple, 
so there is no excuse for not using the technology available to you. 
 
 
GOOGLE: "Create a useful, information-rich site and write pages that clearly 
and accurately describe your content." 
 
Here we have a reference to content.  Quality content is the way forward.  
Page generators that create 1000s of pages with no unique content are 
struggling to survive. 
 
 
GOOGLE: "Think about the words users would type to find your pages, and 
make sure that your site actually includes those words within it." 
 
An invitation to use primary and secondary keywords. 
 
 
GOOGLE: "Try to use text instead of images to display important names, 
content, or links. The Google crawler doesn't recognize text contained in 
images." 
 
An indication here how highly Google ranks keywords, especially in text links.  
For a well-optimized site, I do not recommend using fancy image navigation 
buttons built with JavaScript.  Good old-fashioned text links will help your site 
get indexed better, and rank higher. 
 
 
GOOGLE: "Make sure that your TITLE and ALT tags are descriptive and 
accurate. " 
 
Reading between the lines - don't stuff keywords.  Write these tags naturally 
and with ALT tags, make sure they reflect the image (since these tags are 
used by blind visitors).   The title tag is very important, so do use your primary 
keyword in the title.  However, be careful with ALT tags.  Keyword stuffing is 
likely to result in a penalty. 
 
 
GOOGLE: "Check for broken links and correct HTML." 
 
Do you have any broken links in your site?  These can cause problems.   
Use Xenu Link Sleuth to test for broken links ï its free. 
Additionally, you should verify your HTML: 
 
http://validator.w3.org/ 
 

http://home.snafu.de/tilman/xenulink.html
http://validator.w3.org/
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(Error free html is not as big an issue as some people make out, but you 
should check for serious errors). 
 
In the Technical Guidelines, there are a few good tips as well: 
 
GOOGLE: "Use a text browser such as Lynx to examine your site, because 
most search engine spiders see your site much as Lynx would. If fancy 
features such as Javascript, cookies, session ID's, frames, DHTML, or Flash 
keep you from seeing all of your site in a text browser, then search engine 
spiders may have trouble crawling your site. " 
 
Speaks for itself really.  A lot of new webmasters like to load their pages with 
fancy animations, scripts and eye-candy.  Avoid them unless absolutely 
necessary. 
 
 
Here is an interesting point: 
 
GOOGLE: "Once your site is online, submit it to Google at 
http://www.google.com/addurl.html. " 
 
Many marketers including myself never submit sites at this URL.  My advice 
here is to add a link from a page already in Google, and let Google find the 
site for itself.  I don't think I have submitted a page at this URL for over 2 
years, and my new sites get found within days, using this linking technique. 
 
 
GOOGLE: "Submit your site to relevant directories such as the Open 
Directory Project and Yahoo!. " 
 
Since directories are highly valued by Google, try to get your site listed in 
them.  These directories will provide a quick route to getting indexed, as well 
as provide valuable PR and link reputation for your site.  The way Google 
probably sees directories listings is that if the site is there, it is quality (since 
places like DMoz are edited by humans). 
 
 
If you don't read all of the Google guidelines, you should at least print out the 
Quality Guidelines - Basic principles section. 
 
GOOGLE: "Make pages for users, not for search engines. Don't deceive your 
users, or present different content to search engines than you display to 
users." 
 
Here is a clear warning to webmasters.  Don't use tricks, and don't over-
optimize your pages.   
 
As I always say "if it makes you nervous, don't do it". 
 
Google themselves say something very similar here: 
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GOOGLE: "Avoid tricks intended to improve search engine rankings. A good 
rule of thumb is whether you'd feel comfortable explaining what you've done 
to a website that competes with you. Another useful test is to ask, "Does this 
help my users? Would I do this if search engines didn't exist?"  
 
Another bomb-shell for many: 
 
GOOGLE: "Don't participate in link schemes designed to increase your site's 
ranking or PageRank. In particular, avoid links to web spammers or "bad 
neighbourhoods" on the web as your own ranking may be affected adversely 
by those links." 
 
This is a clear indication that Google does not like reciprocal links.  In 
addition, there is a warning there that linking to a penalised site can cause 
your own site to get penalised.  A site that is carefully controlling their linking, 
will be able to spot bad sites, and avoid penalties.  A site that links to all and 
sundry wont, and are therefore likely to get into trouble. 
 
GOOGLE: "Don't use unauthorized computer programs to submit pages, 
check rankings, etc. Such programs consume computing resources and 
violate our terms of service. Google does not recommend the use of products 
such as WebPosition Gold that send automatic or programmatic queries to 
Google."  
 
This guideline warns against software that automatically checks rankings or 
other automated tasks.  If you are using a rank checker, make sure that 
software uses the Google API key (which Google introduced to help 
developers create Google-friendly software) which can then check Google 
safely.  This API Key limits the number of automated queries the software can 
do, and keeps you within safe "Google limits". 
 
 
The Quality Guidelines - Specific recommendations sections should act as 
your checklist of things not to do.  Here is the list: 
 

 Avoid hidden text or hidden links.  
 Don't employ cloaking or sneaky redirects.  
 Don't send automated queries to Google.  
 Don't load pages with irrelevant words.  
 Don't create multiple pages, subdomains, or domains with substantially 

duplicate content.  
 Avoid "doorway" pages created just for search engines, or other 

"cookie cutter" approaches such as affiliate programs with little or no 
original content.  

 
 
Keeping within Google's guidelines is so important if you want your site listed.  
I highly recommend you print out the entire set of guidelines and read them 
again and again until you are familiar with them.  
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OK, back to the Google raters. 
 
Google have told their raters to pay particular attention to: 
 
(b) "The distinction between pages designed for human viewers and those set 
up for search engine robots" 
 
and 
 
(c) "The specific enumerated manipulative techniques for which sites may be 
'punished' by Google" 
 
You can see a lot of pages in Google's index that have been setup purely for 
search engine robots, or pages that are designed to do nothing more than 
increase your rankings of other pages. 
 
These are typically pages that hold no interest to human visitors, and are 
merely there to either manipulate your own rankings, or make revenue from 
Adsense (or affiliate programs).   
 
Techniques here might include "hidden text", keyword stuffing, pages 
containing search engine results (like TE pages), pages that only contain RSS 
feeds and little else, cloaked pages and doorway pages.   
 
If your page is not interesting for a visitor, and is only setup to get Adsense 
clicks, or boost rankings of other pages, then these are the pages Google 
considers spam. 
 
Do this test: 
 
Remove all income generating code from a page (Adsense, affiliate links etc).   
 
Then ask yourself this: 
 
"Is this page still of value to a human visitor?" 
 
If you truthfully answer yes, then you are OK.  If you answer no, then that 
page would be considered spam by a rater.  Later in this course, we look at a 
more comprehensive checklist to see whether your pages are thin or not. 
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Spam Techniques 
 
Google goes on to highlight several common spam techniques.  Here they 
are: 
 

Spam technique 1 - Sneaky redirects 

 
Have you ever clicked on a search result in Google, but the URL you end up 
at is not the one listed in Google's results? = SNEAKY REDIRECT. 
Similarly, if you click on a link on a website and it takes you to a URL that is 
not the one referenced by the link = SNEAKY REDIRECT. 
 
Not all redirects are sneaky.  Some are there for good reason and don't try to 
deceive your visitors.  Examples of this might include using your .htaccess file 
to redirect to affiliate links.  This technique is widely used to hide affiliate links 
from visitors, or make URLs shorter and easier to remember.  I doubt Google 
would include this as a sneaky redirect.  Another safe type of redirect is a 301 
redirect typically used to move a site from one domain to another. 
 
If your redirect is not there to deceive your visitor, then it is probably OK. 
 

Spam technique 2 - 100% Frame 

 
This technique is a form of cloaking.  On clicking a link in Google's search 
results, the page you are taken to has the URL of the page you expect, but a 
frame is used to show the contents of a completely different page.   
 
The result is that Google's spider indexes and ranks the original page, but the 
page shown to visitors is a different one. 
 
This is considered spam. 
 

Spam technique 3 - Hidden Text / Hidden Links 

 
Invisible text is easily done.  Create the text or links in the same colour as the 
background colour.  To the visitor, that text is invisible.  To the search engine 
spiders that see only the raw HTML, they are there.   
 
Often these can be spotted when you visit a web page by using the keyboard 
combination CTRL + A.  This selects all text on the page, and hidden text can 
then be seen as they are highlighted by the browser. 
 
Another form of hiding links is to hyperlink to a page using punctuation.  e.g. 
linking a "." to a webpage.  Its not invisible, but it is an attempt to hide a link 
from the visitor. 
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Another form of link hiding that I have seen is to have a phrase hyperlinked to 
several different documents.  To the visitor, the hyperlink looks like a normal 
link, but move your mouse cursor along the link and you will see the address 
in the status bar at the bottom of your browser change to reveal different 
URLs for different parts of the phrase. 
 

Spam technique 4 - Porn on expired domains. 

 
A technique often used by webmasters is to buy old domains with existing PR 
and backlinks and using that PR to get ranked well for an unrelated topic. 
 
This relates to all niches, not just Porn. 
 

Spam technique 5 - Secondary Search Results / PPC 

 
These are pages set up purely to collect PPC revenue without providing much 
relevant content of their own.  e.g. Traffic Equalizer sites.  For those still 
arguing that TE is a good tool (you are in the minority), Google specifically 
mentions that the pages it wants marked as spam are those that contain 
search results feeds, and not much else. 
 
Google also mentions sites that have directories setup to include DMOZ 
listings.  However, it only specifies that these should be penalised if they 
contain PPC advertising e.g. Adsense.  Those setup without Adsense are 
obviously providing the visitors with a service and should be ignored (links to 
relevant sites in your directory is value added for your visitor). 
 
Think about the motives for setting up a directory like this.  Is it for revenue, or 
for visitors? If the former, Google want it marked as spam.  If it is the latter, 
you are OK for now. 
 

Spam technique 6 - Thin Affiliate Doorway pages 

 
To cut through this section and give you a summary, Google considers 
affiliate pages that don't provide useful content to the visitor as spam.  e.g. a 
page setup purely for ushering visitors to an affiliate program is considered 
spam, if that page does not provide the visitor with useful information or a 
useful service.  The same goes for pages built purely as Adsense holders. 
 
What this means is that you need to provide interesting, unique content on 
your pages.  Create a page that will really interest your visitor, and then 
affiliate links are OK. 
 
Again, ask yourself this question.  
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"If I removed all advertising from this page, would it be useful and/or 
interesting to a visitor?" 
 
If yes, your page is safe.  If not, it would be marked as spam by a rater. 
 
 
The report continues with the same sort of guidelines, but nothing new.  
 
To Summarize this report:  To keep your affiliate sites safe: 
 

 Create every single page for the visitor.   
 Give the visitor a useful service. 

 
 
For Example 
 

 Review something, then provide an affiliate link.  That is fine. 
 Do surveys on the site and provide the survey results, and your affiliate 

links are probably fine.   
 Create a page that compares prices from different sources and your 

page is fine.   
 Create a page that reviews different merchants, and helps your visitor 

make the correct buying decision and you are fine.   
 Create unique, relevant and interesting/entertaining content on your 

site, and the affiliate links will be fine. 
 
Also, don't use any technique that is only there for the search engine spider. 
 
For your affiliate site to be safe, create a site that provides "a service" to your 
visitors. 
 
 
Google say: 
 
"Do not call a page affiliate spam when an affiliation is only incidental to the 
message and purpose of the website" 
 
and 
 
"Would this site remain a coherent whole if the pages leading to the affiliate 
were taken away?" 
 
Is this last point an indication that you should have pages without affiliate links 
on them? 
 
 
In my opinion, probably 99% of affiliate sites being built today are "thin", and 
wonôt do well in Google. 
 
If a thin site gets spotted, it gets penalised. 
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OK, so how can you make sure your site is not labelled as thin? 
 
This Course is intended to guide you towards building profitable affiliate sites 
that offer the visitor good value, and wonôt be penalised by Google. 
 
In all of your site building activity, "provide something no other site does." 
 
For example 
 
Think about an affiliate site on Scrapbooking.  There is a range of products 
you could sell from Amazon or other stationery merchants, but you do run the 
risk of becoming a thin affiliate, unless you help your visitor in some way, or 
provide your visitor with something valuable or different that no other site 
does. 
 
Well, what if you had your own eBook on scrapbooking?  You could put links 
to it from every page of your site in one of the margins.  You could also 
promote and sell a range of scrapbooking products from different merchants.  
In this way, not only are you providing something unique (your own eBook on 
the subject), you are also helping your visitors find sources of materials for 
their hobby. 
 
Your eBook can be sold via Paypal, Clickbank or Paydotcom (Clickbank and 
Paydotcom make it easy for you to get affiliates of your own to sell your book 
for you because your product can be in their ñMarketplaceò).   
 
Your site has just avoided being labelled as thin (assuming you put a little 
effort into the building of your site and add some quality content). 
 

 
The best format for an eBook is Adobe's PDF format.  It 
can be read on PCs and Macs, and avoids the potential 
virus threats that EXE eBooks can harbour.   
 
 
 
 

The simplest method of compiling an eBook is to use a tool like Docuprinter 
LT from Neevia.  This tool installs on your computer and allows you to Print to 
PDF format from your word processor.  E.g. I write my Reports in Microsoft 
Word, then print them, selecting the Neevia Plugin as my printer.  It creates a 
flawless PDF document, with contents entries linked to the appropriate 
section of the document.   
 
I use Docuprinter LT for all eBooks and reports, and it is simple, reliable, and 
does not have problems with hyperlinks that so many free tools do.  All you do 
is create your document in your Word Processor, and save it as a PDF. 
  

https://paypal.com/
http://ezseo.reseller.hop.clickbank.net/
http://paydotcom.net/?affiliate=7593
http://www.neevia.com/
http://www.neevia.com/
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If you are on a budget, the Word Processor in Open Office can create 
PDF documents, but the only problem I have found is that the table of 
contents does not link to the relevant page of the document. 
 
 
Above I wrote in brackets " assuming you put a little effort into the building of 
your site and add some quality content". 
 
What does this mean, and how can you avoid potential problems? 
 
By the end of this course, you will have a site that you would be proud to 
show a Google representative, or one of their spam-busting, thin affiliate tell-
tale raters. 
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2. An Overview of Building Fat Affiliate 
Sites 
 
There is a lot of planning and decision-making involved in starting an affiliate 
site.  It is tempting to take short-cuts because everyone wants to see quick 
results.  However, I cannot emphasize enough the need to take your time and 
think QUALITY, not quantity.   
 
Follow each stage carefully, and don't move on to the next until you are 100% 
happy with the previous step. 
 
Let's look at an overview of the complete process from start to finish: 
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Process of building a "FAT" Affiliate site 
 

 
 
 
Any horizontal grouping just means that those steps are all inter-related.  E.g. 
identifying a niche is heavily tied to keyword research.  Without doing one, 
you cannot do the other. 
 
Thatôs it.  You may not be following every step (depending on whether you are 
going to offer your own products), but that diagram is a road map to a fat 
affiliate site. 
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A word of warning, and I cannot stress this enough -  You can spend 
weeks or months going through all these steps and create a large site that is 
well designed, but unless your content (the stuff you write on the pages) is 
quality, valuable and genuinely informative, your site will not do well.  The 
most important part of any site is the content, so donôt skip on quality.   
 
Make sure that you would be proud to show your content to a Google 
engineer.  If you canôt honestly say you would be happy to do this, donôt 
publish it on your site.  You will be killing any potential your site had to do well. 
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Identifying Niches 
 
This section looks at how you can identify a profitable niche (which includes 
checking for products that you can promote). 

 
To help you achieve your goals, I highly 
recommend you print off the worksheet entitled ñFat 
Affiliate Site Building Checklistò.  You can find it at 
the back of this book.  Fill in a date by which you 
want to complete this step of the site building 

process.  When the step has been completed, you can check off the 
ñFinishedò column.   
 
If you want to set targets for the entire process now, go ahead.  Different 
stages do require different amounts of time, but I recommend you leave about 
a week to 14 days for each stage (unless you are doing this full time).  That 
will give you something to work towards. 
 
Finding a profitable niche is a two-step process. 
 
1. Find several potential niches. 
2. Check to see which one is most profitable. 
 
 
 

Find several potential niches 
 
 
Step 1 is often the biggest stumbling block for those starting out in this affiliate 
marketing business.  Where do you get ideas from?  I do get a lot of people 
asking me for ideas, but it really is not that difficult. 
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There are lots of places you can get ideas.  Here are a 
few that I use: 
 
 
 
 

 
Go and surf around Amazon.com.  Amazon is a huge online 
retailer that stocks not only books, but also a huge range of 
other products, separated into a large number of niches.  
Make a few notes of potential areas you might consider. 
 
 

Here is a screenshot of the left hand menu at Amazon: 

 
 
Click on any of the categories to get a sub menu: 
 

http://amazon.com/
http://niche-blueprints.com/nicheideas
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Simply look down the categories and sub-categories to come up with ideas for 
a site.  Stick with what you know, and enjoy. 
 
 

Visit online portals and directories.  I recommend that when 
you find some good ones with lots of categories, you bookmark 
them.   
 
For example, visit http://dmoz.org/.  Drill down some categories 

to find potential niche markets. 
 
 
 

Another idea is to go to eBay and drill down through the 
categories on the left hand side.   
 

 
 

e.g. Just click on the Health & Beauty category and see how many sub-niches 
are available for you to choose!. 
 

http://dmoz.org/
http://www.ebay.com/
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Use Wordtracker to find what people are looking for (you 
can use the trial version if you don't have a membership). 
 
Try entering words like this into Wordtracker and seeing 
what phrases you get back: 
 

buy 
purchase 
online 
prevent 
fix 
info 
learn 
remedy 
 
There is a huge amount of potential niches that can be found this way, and 
the best of all, they are being actively searched for at the search engines, so 
you know there is a demand. 
 
If you have a subscription to Wordtracker, you can also browse down the top 
1000 reports.  The long term report gives you 1000 phrases that have 
consistently been search for in the last 120 days. 
 
As you can see, there is a wealth of tools and places you can go to get ideas 
for your site. 
 

 
 
Write down a few ideas that interest you before moving on to the next section.   
 

 There is a simple Ideas Worksheet at the back 
of this book that you can print off and use if you 
wish.  There is space to add in your own 
sources for ideas, as well as a column where 
you can give your ideas a profitability score (I 
suggest you rate each idea on a scale of 1 to 

http://ezseonews.com/wt
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10 so you know which one to go for). 
 
So I can use some real examples in the next section, I will choose two of the 
sub-niches from the Health & Beauty category on eBay (I recommend you 
choose 4 or 5). 
 
My potential niches: "hair removal" & "electric toothbrushes". 
 
Let's see which one has the most potential.
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Check to see which one is most profitable  
 
To be profitable, there has to be: 
 

a) Good affiliate programs & products you can promote. 
b) Demand 
 

 
 

 
 
To check for good affiliate programs, I use affiliate 
networks like Commission Junction. 
 
Let's check Commission Junction (CJ) first. 
 

Once you are logged in, click on "Get Links". 
 
Select Links from the Search drop-down box, and type in hair removal into the 
search box. 
 
Looking down the advertiser list of the results, you will see that there are 
several merchants offering hair removal products.   
 
Click on the 3 Month EPC link at the top of that column to order the results by 
EPC.  Those top performing ads look great.  Check out the advertisers by 
clicking on the Advertiser link for any particular link.   
 

 
 
 
 EPC is the amount of money the average affiliate 
makes per 100 visitors he sends to that merchant. 
 
 
 

 
 

http://www.cj.com/
http://niche-blueprints.com/checkaffiliatemerchants
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Nisim International looks like the best performing merchant in this category 
with a 3 month EPC of $37.27. This means that for every 100 clicks from 
affiliate sites, the affiliates average $37.27 commission.  Anything over $10 is 
good.  You can also check out the 7 Day  trend for the advertiser.   
 
This is a good niche as long as there is demand. 
NOTE: It is worth also clicking the ñView Linksò  and/or ñView Productsò links 
for each merchant, as sometimes they are quite liberal in their self-
classification.  Make sure that the merchants really do offer hair removal 
products! 
 
Repeat the above steps for my other potential niche "electric toothbrushes".  
This time, just type in ñtoothbrushò, not ñelectric toothbrushò. 
 
There is currently only one merchant that classifies themselves under 
toothbrush: 
 

 
 
.. and maybe this isnôt what we are looking for.   
 
When you cannot find a merchant with the ñAdvertisersò search, try searching 
by ñProductsò instead for the specific product you want.  This will through up a 
lot of merchants selling toothbrushes: 
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By doing a product search for ñtoothbrushò, we can turn up 
some interesting ideas. There are some novelty toothbrushes, 
and normal electric toothbrushes.   CJ is a great place to try 
to find individual products to build a site around. 
 
Click on a few of the merchants and check out their EPC.  
When I checked they were a little disappointing, so I would 

rank the profitability of the toothbrush niche quite low.   
 
I know I can find electric toothbrushes at Amazon and promote them from 
there, but Amazon has a very low commission rate. 
 

 
 
 

 
 If you have chosen several potential niches, check 
them all at CJ, and order them by most promising to 
least promising.  Just place a value of 1 (not profitable) 
to 10 (Highly profitable) in the Ideas Worksheet column.  

You can always refine these numbers after checking demand. 
 
Since I only chose two potential niches to begin with, I need to hope that hair 
removal has a high demand. 
 
 



33 

 

 

Checking Demand 

 
I like to carry out a couple of tests for demand.  Firstly Iôll check how many 
competing pages there are at Google for my main phrase.  The higher the 
number, the more demand.  Secondly Iôll head over to Wordtracker and check 
to see how many phrases are used to search for my niche.  As I wonôt be able 
to compete in Google for my main phrase, I need to make sure there are 
sufficient phrases I can rank well for. 
 
Letôs look at this in detail. 
 

 
1. Head over to Google and do a search for hair 
removal and electric toothbrushes,  
 
hair removal ï  31 million competing pages. 
electric toothbrush ï 1.1 million. 
 
(These figures were accurate on 5th August 2009).  
Click the hyperlinks for the two phrases to check what 

those figures are today). 
 
OK, hair removal is looking promising. 
 
Now head over to Wordtracker.  Wordtracker in my opinion is the best tool for 
carrying out keyword research.   
 
Login to Wordtracker. 
 
Click the link to the Keyword Researcher. 
 

http://google.com/
http://www.google.com/search?q=hair+removal
http://www.google.com/search?q=electric+toothbrush
http://ezseonews.com/wt
http://niche-blueprints.com/checkdemand
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On the right, click the link to Show Advanced Settings. 
 
 
 

 
 
In the settings, select 1000 from number of results, and then type in hair 
removal and click the research button. 
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Scroll to the bottom to see how many phrases Wordtracker found.  In my case 
it was the full 1000. 
 
 
 
 
 

 
 
 
With at least 1000 phrases to work with, the niche will be plenty big, with lots 
of long tail phrases we can target.   
 
In comparison, electric toothbrush returned just 52 phrases. 
 

PPC Value? 
 
Before finishing our profitability and demand research, there is one other 
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check I like to carry out.  How much are these phrases attracting at the Pay 
Per Click search engines? 
 
For this, I head over to Googleôs External Keyword Tool. 
 
Type in hair removal. 
 
When the results are returned, make sure you select ñSelect Allò from the 
Choose Columns to be Displayed box. 
 
When the data loads, click the Estimated Avg. CPC column to order by CPC.  
Click again if necessary to get the highest CPCs at the top. 
 

 
 
 
 
 
Wow.  Companies are prepared to pay nearly $25 per click at the search 
engines for some phrases related to this niche.   
 
This niche is hot, and potentially very profitable.   
 
Putting Adsense on our site could prove VERY profitable. 
 
By comparison, the electric toothbrush niche returns CPCs up to $3.33: 
 

https://adwords.google.com/select/KeywordToolExternal
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This tool will quickly show you profitable niches, whether for affiliate products 
or Adsense.  The higher the CPC value, the more companies are prepared to 
spend on advertising the products, so the more demand there is.   
 
 

 
 
Your job now is to carry out the same checks on your potential niches.   
 
Before you start the next section, make sure you have decided upon your 
chosen niche.  In the next section we are going to be carrying out our keyword 
research. 
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4. Keyword Research 
 
In the last section we discussed how you could identify profitable niches.  This 
is often one of the most difficult aspects of creating a website, but hopefully 
chapter 3 has made it easier. 
 
BEFORE going any further you should have already identified the niche you 
intend to build your site around. 
 
The next step is to carry out the keyword research, and you need a clear idea 
of your intended niche before you begin this step (which is also the most 
critical to get right). 
 
This step will ultimately dictate how visitors will find your site. 
 
Your job in this stage of the process is to find out the exact phrases that 
people type into the search engines, when they are looking for information or 
products relating to your niche. 
 
Example.  Your website is about fly fishing.  On it, you promote fishing tackle, 
rods, reels etc etc.  If I was a fly fisherman looking to buy a reel, what am I 
going to type into Google to find relevant sites where I might buy a reel?  After 
all, that is what you need to know as the webmaster behind a fly fishing site. 
 
I might type in any of the following: 
 
fly fishing reel 
buy fly fishing reel 
fly fishing reel review 
 
However, as a fly fisherman, I probably buy fishing magazines and have a 
make or model number in mind.  I would then search for a specific make of 
reel possibly with the model number included in the search.   
 
Unless you know a lot about fly fishing, you are unlikely to know the main 
makes and model numbers, or what people will be searching for.  That is 
where keyword research comes in. 
 
Not only will your research highlight phrases that are actually being searched 
for, it will also find a lot more phrases than you could realistically come up with 
yourself, and in a fraction of the time. 
 
How many ñfly fishing reelò related phrases can you think of?  5? 10 at a 
push? 
 
Well, I just checked at Wordtracker, and in seconds, it returned over 70 
phrases that people are actually looking for.  This is pure gold! 
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Wordtracker also provides me with essential data, like how many people are 
looking for each phrase, and how many competing web pages there are for 
each term. 
 
 

Keyword Research Tools 
 
There are a lot of keyword research tools available, so which one should you 
choose? 
 
My basic keyword research is always done with Wordtracker because I trust 
their data, but there are plenty of alternatives.  The most important thing is 
that you trust your source. 
 
Let me tell you a true story. 
 

A few years ago, I carried out keyword research for 
a web page I was creating about pheromones. I was going to send my traffic 
to a merchantôs site and get commission on any sale generated. Using the 
Overture tool, I found 4 or 5 terms with reportedly 47000 + searches in recent 
weeks.... and that is just at Overture.  
 
I thought, hey, great. There should be several times this many searches 
originating from Google. I created a couple of pages and optimized them. I got 
#1 position on MSN, and later, #1 on Google too for some of my chosen 
terms.  
 
When I saw my rankings, I could see the $$$ signs in front of my eyes. Two 
days later I had received just 6 visitors to my top ranking pages. My millions 
were melting away before my eyes.  
 
I checked on WordTracker and found that in the last month, there had only 
been 41 searches for my main keyword according to Wordtracker (1 or 2 
searches a day)". 
 
Good alternative research tools include Nichebot and of course Googleôs 
External Keyword Tool.  Since this eBook was written, my personal choices 
may have changed, so you can read my current recommendations on my 
Recommended Keyword Research Tools page. 
 
 
Your next step is to use your chosen keyword tool to research your niche.   
 
 
 
 
 
 

http://ezseonews.com/wt
http://ezseonews.com/nichebot
https://adwords.google.com/select/KeywordToolExternal
https://adwords.google.com/select/KeywordToolExternal
http://ezseonews.com/keywordtools
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If you are using Wordtracker: 
 
 
 

1. Go and do some experimental research using the trial version of  
Wordtracker.  Learn how to use the free version of Wordtracker to find 
relevant keywords. 

2. Get at least the minimum subscription to Wordtracker. 
3. Download my free Wordtracker Tutorial.  Itôs a little dated now, but the 

principles are the same, or watch the video above. 
4. Follow the tutorial to research keywords for your niche. 

 
You should go as far as finding competition for all your phrases, and email a 
merged email to yourself containing all your phrases (you should have found 
1000+ phrases).  The Wordtracker tutorial guides you through this. 
 

 
 
In the next section, we will look at how you can work with this keyword list, 
how to sort your list into groups, and the ideas behind these different groups. 

http://ezseonews.com/wt
http://ezseonews.com/wt
http://ezseonews.com/wt
http://ezseonews.com/Wordtracker-Tutorial.PDF
http://niche-blueprints.com/kwresearch
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5. Working with Keywords 
 
So far you have: 
 
a) Identified your niche and checked for profitability 
b) Carried out your keyword research at Wordtracker.   
c) Sent yourself your keyword research from Wordtracker. 
 
Now, we are ready to start work on your keyword list. 
 
How many keywords do you have in your list?   
 
For any new site I build, I try to find at least 1000 phrases I can use (usually 
several times this).  If you don't have anywhere near that, you might like to go 
back to Wordtracker and do a little more (unless you have found a very small 
niche).   
 

To help me find more phrases Iôll often search for 
sites on the same topic, and look at their menus, the 
products they review etc.  This usually gives me a 

whole new set of seed words I can plug into Wordtracker. 
 
 
 

 
Just because I find 1000+ phrases, does not mean I will 
create 1000+ pages.  These phrases are used in groups, 
to "theme" the web pages. 
 
 
 

 
 
The website you build will use many of the keywords in your list on various 
pages of the site.  Each page targeting different sets of keyword phrases. 
 
 
 

So, Which Keywords Should You Target? 
 
In order for your pages to be found at the search engines, they needs to rank 
well for the actual phrases that people are typing in at the search engines. 
 
That is why you used Wordtracker in the last section to find out what people 
are typing into the search engines. 
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The best keywords to use to build your site, are those that are searched for a 
lot at the search engines (high demand), but have not been targeted by many 
other webmasters so have relatively few competing pages in the search 
engines (low supply). 
 
 

Finding the Number of Competing Pages 

 
Finding out how many competing pages a phrase 
has is simple.  Go to Google, type in the phrase (in 
quotes), and see how many web pages are 

returned.   
 

Why use Quotes for Determining Competition? 

 
When I am trying to find out how much competition a phrase has, I search at 
Google by putting the phrase in quotes.   
 
e.g "blue widgets" 
 
Now this seems to confuse a few people, because I regularly get asked the 
following: 
 
QUESTION: "Why do you search for competition figures using quotes when 
most people don't use quotes in their searches?". 
 
I also get this: 
 
QUESTION: "Wordtracker says that the phrase "blue widgets" gets searched 
for 50 times a day at Google, and even though I am #1 on Google when I 
search for "blue widgets" (in quotes), I get no traffic.  Why?" 
 
Both of these questions are related.  You need to understand when to search 
using quotes, when not to, and why. 
 
Here is what I do: 
 
1. Search with the phrase in quotes when looking to see how much 
competition a phrase has. 
 
2. Search WITHOUT quotes when looking to see where a page ranks for a 
phrase. 
 
 
OK, let's look at why I do that. 
 
When you conduct a search at Google, Google tries to match up the words in 
your search request with pages in its database.   
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RULE #1 - If you surround a phrase in quotes, Google will try to find the exact 
phrase in the web pages in its database. 
 
e.g. If you type in:  
 
"big bad blue widgets"  
 
.. at Google, Google will look for pages that contain the exact phrase "big bad 
blue widgets".   
 
Try it. You will see there are a few results found for this phrase (in an article I 
wrote on this topic).  That is because no webmasters have targeted this 
phrase in their websites. I.e. the phrase has no direct competition. 
 
 
RULE #2 - If you do not use quotes around a phrase, Google will try to find 
pages that contain the words in your search request. 
 
e.g. If you type in:  
 
big bad blue widgets 
 
at Google, Google will look for pages that contain the following words: 
 
big 
bad 
blue  
widgets 
 
but not necessarily in that order. 
 
Try it.  As you can see, there are 1,190,000 pages in Google that contain 
those words.  Does that mean you have to compete with 1,190,000 other 
phrases for this term?  Nope!  It just means 1,190,000 pages in Google have 
all of the words that make up that phrase. 
 
So what have we learnt from that example?   
 
Well, we know that apart from my article, there are no other web pages in 
Google's database that contains the exact phrase "big bad blue widgets".   
 
So how much competition does that phrase have? 
 
I would say it does not have any competition other than the pages relating to 
my article. 
 
If you were to create a page with that phrase in it, your page will be one of 
only a few in Google with the exact phrase, so surely Google would see your 
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page as more relevant than the 1,190,000 other pages that just contain the 
words that make up the phrase. 
 
This is the reason I search for competition using quotes around my phrases.  
It gives me an idea of how many web pages have been optimized for a  
phrase.   
An alternative strategy for finding competition is to use the allintitle modifier at 
Google.  You would do this by typing this in at Google: 
 
allintitle: blue widgets 
 
You can read about some other modifiers you can use at Google in my 
newsletter here: 
 
http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-142/ 
 
Read the section titles Allinwhat? 
 
 

 
 In some competitive niches, you may still not rank at 
#1 for the phrase even if you are the only one in Google 
using the exact phrase, but you do at least have a good 
headstart in your optimizing strategy. 
 
 

 
 
It would be great if we could find keyword phrases that were searched for 
1000+ times a day and had no competing pages in Google.  Unfortunately the 
sad truth is that any keyword phrase that has 1000 searches a day, will 
already have been found, and targeted by hundreds, or thousands, or 
hundreds of thousands of other webmasters. 
 
In general, the more a phrase is searched for, the more competing pages it 
has in the search engines.  No amount of on-page optimization (the words on 
your webpage) is going to get you a top 10 position in Google for a very 
competitive phrase.  As you will find out later in this course, off-page factors 
are more important, and these take more work from you. 
 
 

Searching for your Ranking Position 

 
When searching for where your page ranks in Google, you obviously want to 
know the position your page will appear when the majority of people search 
for the phrase.   
 
Very few people search for stuff using quotes, so neither should you when 
you are checking your rankings. 

http://ezseonews.com/internet-marketing-tips/ezseo-newsletter-142/
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Our Keyword Strategy 
 
Bearing in mind that high demand phrases are going to be very difficult to 
rank well for in the search engines, we need a strategy that allows us to get 
traffic to our "high demand" pages without having to rank well for those 
phrases. 
 
The strategy I like to use is this: 
 

1. Write themed articles, each targeting several low competition, highly-
related phrases.  These "themed" pages often rank well for multiple 
low-competition phrases.  Even though each phrase is usually low in 
demand, the combined demand of all phrases on the page adds up to 
significant traffic per page. 

2. Create main pages that pre-sell affiliate products.  There can be one or 
more main pages, depending on the niche.  These main pages usually 
target very high competition phrases because of the nature of these 
pages (more details later).  It is difficult to rank well initially for phrases 
targeted on the main pages. 

3. Funnel the traffic from the articles, to the relevant main pages, where 
we have a chance of getting an affiliate sale.  E.g. if you had a main 
page selling an electronic toothbrush, you might have a bunch of article 
relating to dental hygiene and the importance of brushing properly, 
which all link to the electronic toothbrush pre-sell page.  When 
someone reads one of your articles (having found your article when 
typing in a long tail phrase at the search engine), they are pre-sold by 
the article enough to click through to your electronic toothbrush page. 

 
Using this strategy, we get visitors to our main pages, without having to rank 
well in the search engines for the phrases the main pages target.  Our articles 
get the traffic by ranking well, and deliver that traffic to the ñsalesò pages. 
 
As time goes by, and you add more pages to your site, and work on the off-
page factors, your main pages will climb in the rankings, and eventually rank 
well themselves, giving your site a massive traffic boost. 
 
 
 
 
















































































































































































































































































